
 
Dear Members, Donors, Plank Owners and Friends 
 
In a previous Newsletter, I announced that Mike Fuqua 
would be restructuring our Membership program. You’ll 
see the results elsewhere in this edition. I hope you’ll take a 
look and determine at what level you would like to continue 
your support. You’ve had a part in creating the legacy of 
Naval Helicopter Aviation and, with your help, we’ll see 
that it’s Gathered, Preserved and Displayed. 
 
While on the subject, I’d like to encourage all of you to check your NHA membership. 
A drive is currently underway to double the active duty members by April 2003, but 
members are also being sought from officer and enlisted, retired and reserve personnel 
from all the Naval Services. If you’re receiving the Rotor Review, your expiration date 
will appear on the mailing label. If you’re not receiving it, it’s time to re-up or come 
aboard for the first time. You’ll find everything you need at: 
 

 http://www.navalhelicopterassn.org/. 
  
NHA has been serving our helo community since 1971. They need and deserve your 
support. 
 
Chuck Smiley 

Naval Helicopter Historical Society 

Volume Issue 
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Newsletter 
The Naval Helicopter Historical Society,  a non-profit 501 (C) (3) corporation, was organized to “Gather, Preserve and Display the Legacy of Naval Helicopter Aviation”  to include past and 

present helicopter operations in the Navy, Marine Corps and Coast Guard.  

Naval  Helicopter  Historical  Society  

NHHS Membership Revision 

“We are growing— it’s time to make adjustments” 

 
Over the course of the last several years, 
we have seen our number of supporters 
grow considerably.  We have evolved to 
become a very good companion organi-
zation with NHA and have remained true 
to our mission to “gather, preserve and 
display the legacy of Naval Helicopter 
Aviation”.  We have a vibrant web site, a 

dynamite Internet based newsletter, and 
hold a key position in the future of USS 
Midway in San Diego.  We now have 67 
members and 212 plank owners who 
have formed the nucleus of the organiza-
tion and are its heart and soul.  In about 
one year when the USS Midway arrives 
in San Diego, the Plank Owner program 

(Continued on page 8) 



A Tiger Team headed by former NHA Chairman Bob Doane has 
been formed to primarily increase the membership of NHA For-
mer Active Duty and Retired (FAR) and improve communication 
between FAR and active duty in Region 1. Team members in-
clude Mike Fuqua, John Leach, Arnie Fieser, Bill Lloyd, and Bill 
Zidbeck, working in conjunction with the present NHA leadership 
of Executive Director, Howie Whitfield, Region 1 President 
LCDR Woody Danielson and Membership Chair LCDR Jim 
O’Leary. 

The main thread holding this together are the periodic dinner meetings for members and spouses, where ac-
quaintances are renewed, sea stories swapped, and the latest and greatest in Naval Helicopter operations and 
equipment is presented by the men and women who operate them. (See associated article) 

Any ideas for improvement from the readership are most welcome by the team, and we hope to see you at 
the October Dinner Meeting (place and time to be announced). 
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to John Leach, 13585 Dogwood 
Way, San Diego, CA 92130, 858-
967-5300 or Jleach@johnleach.com    

And now to the pitch…….. , "WE 
NEED YOUR HELP." More of the 
former-active and retired need to be 
involved in these quarterly activi-
ties. We hope you’ll contact them 
and encourage them to join us. 
Or………send us the names of the 
missing and/or non-participating 
FAR people that you know. We’ll 
see that they get information as to 
how they can become a part of this 
enjoyable, interesting and informa-
tive group. Our next dinner meeting 
will be in October. Send the names 

WE NEED YOUR 

HELP 

NHA, Former-Active and Retired 
(FAR) Quarterly Dinner Meeting 

A Success 

On July 19, 2002, NHA Region 1, 
FAR members and spouses enjoyed 
another highly successful dinner 
meeting organized and led by Arnie 
Fieser. The 72 members in attend-
ance represented one of the best 
turn outs in memory and the one-
hour mixer allowed singles and 
couples to renew old friendships, 
exchange email addresses and 
phone numbers and get caught up 
on the latest news. Conversations 
ranged from sea stories to grand-
children. Another popular topic was 
the location and means of contact-
ing old friends. 

Arnie Fieser began the meeting by 
leading the group in the Pledge of 
Allegiance to our Flag and Kron 
Littleton delivered a blessing and 
invocation. Howie Whitfield, Exec-
utive Director of NHA, addressed 
the latest in NHA successes and 
announced that the 2003 NHA 
Symposium would be in San Diego, 
April 21st through 25, 2003, at the 
Town and Country Hotel. Mike 
Fuqua, NHHS Membership Direc-
tor briefed on the restructured 
NHHS membership levels and Walt 
Lester updated information on the 
USS Midway. 

The guest speaker was Captain Rob 
McLaughlin, United States Coast 
Guard, who described the new role 

of the USCG in protecting our 
country from the narcotics terrorists 
of the new millennium. His com-
prehensive presentation and candid 
an-

swers to the numerous questions 
that followed provided a fascinating 
look at the challenges of the new 
Homeland Security operation. 
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will be closed and only the membership program will 
continue. 
 
As we mature as an organization, it is only natural to 
review policies and procedures. To that end, we are an-
nouncing some changes in the membership 
structure and renewal requirements.  These 
changes have come about largely as a result of 
the realization that to grow the organization, 
we must actively seek renewal of membership 
as well as attract new members.  Presently, we 
have an adequate amount of funding in the 
coffers to support our activities, but it is be-
coming increasingly apparent that we’ll need 
consistent and ongoing funding to meet com-
mitments, grow the organization and continue 
to fulfill our mission. 
 
Presently, we have a membership structure 

(Continued from page 1) that contains eleven levels of membership ranging from 
$25 to $25,000.  It might not surprise you to learn that 
we haven’t had many takers at the upper levels.  That 
doesn’t mean it isn’t valuable to have those options.  We 
are announcing a new membership structure that will be 
simplified, still provide for all levels of donation, and 

will hopefully inspire consistent re-
newal by our membership and attract 
new members.  Below is our current 
membership structure followed by 
our new regular membership struc-
ture and our new benevolent giving 
scheme.   

 
 
 

Current Membership Structure 
 

Council of Ministers: $25,000 + 

a manner similar to other organizations, in the future we 
will be sending reminders to our members to actively 
solicit renewal. Ideally, we would like to accomplish 
this task via our user-friendly Internet site, http://
www.nhhs.org.  This obviously saves us postage and 
processing fees and would save the organization consid-
erably.  However, if we do not receive your renewal via 
the Internet, or you do not use the Internet, we will send 
you a reminder letter at the appropriate time.  Please 

(Continued on page 9) 

as well as preserving this major historical 
segment in aviation for posterity.   
 
In addition to the changes in membership 
structure, we will also be revising renew-
al policies and procedures.  As I’ve al-
ready mentioned, to grow the organiza-
tion we require some consistent level of 
funding. To do that, we need consistent 
membership renewals.  To that end and in 

 

NHHS Membership Revision continued 
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Chairman’s Round-table   $15,000 + 
Centurion $10,000 + 
President’s council     $5,000 + 
 

Regular Memberships: 
Life member           $500 
Three Year Member          $125 
Regular              $50 
Student/Active Duty                $25 
 
Please remember that NHHS (The Society) is a charita-
ble organization pursuant to Internal Revenue Code Sec-
tion 501 (c) (3).  Your donation to the Society is tax de-
ductible since you do not receive any goods or services 
for your contribution.  Additionally, it is important to 
remember that by your membership in NHHS you will 
be playing a vital role in amassing the ongoing legacy of 
Naval Helicopter Aviation for the benefit of the public 

Chairman’s Round-table: $15,000 + 
Centurion: $10,000 + 
President’s council:  $5,000 + 
Life Member:   $2,000 + 

Sustaining (3 year) Membership: 
Benefactor $1,000 + 
Patron $500 + 
Partner $250 + 

Annual Membership: 
Friend     $100 + 
Individual       $50 + 
Student/Military       $25 + 

 
New Membership Structure 

 
Benevolent Giving: 

Council of Ministers   $25,000 + 

Caption describing picture or graphic. 
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help us to ensure that The Society is 
an active and invigorated organiza-
tion that can fulfill its mission by 
renewing your membership on a 
consistent basis.  If you are unsure 
of your membership renewal date or 
believe it has lapsed, you can either 
send in an application to start a new 
baseline date, or contact Lloyd Par-
themer or myself to find out your 
original membership date.   
 
To our plankowners, we are de-
lighted that some of you have 
shown a continuing interest and 
desire to support The Society by 
taking the important step of becom-
ing members.  As a reminder, 
plankowner certificates are still 
available for a one-time donation of 
$100 or more and will remain avail-
able until the USS Midway arrives 

(Continued from page 8) in San Diego during the summer of 
2003.  Tell your friends!   
 
As I’ve previously stated, The Soci-
ety continues to evolve into a vital 
and vigorous organization but can 
only continue its important work 
through your generous and con-
sistent donations and renewals.  
Another thing you can give, which 
is probably your most precious 
commodity, is time.  We are always 
looking for new blood to participate 
in any number of ways.  Please con-
sider contacting me or any other 
board member to become involved.  
It’s vitally important, sometimes 
nostalgic, and always fun. 
 
Keep your turns up, 
Mike Fuqua 
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